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RESEARCH 

Our research consisted of more than 25 interviews with Moffitt employees, patients and 

advocates. A majority of these interviews were filmed for use on social media or the special 

anniversary micro website. While many of the questions were customized to the person being 

interviewed, we did ask the same set of questions to all participants. Those included: 

1. How do you perceive cancer care/research has changed/advanced in the last 30 years? 

2. What new developments would you like to see in the area of cancer research and care? 

3. Do you think 30 years from now cancer will be defeated? Why or why not? 

4. What are 3 of the most important things needed for us to help defeat cancer? 

5. How do you see the future of Moffitt Cancer Center? Where do you hope it will be 30 

years from now? 

6. How do you see the future of cancer care throughout the nation? 

7. What do you see as the biggest challenge facing Moffitt Cancer Center in the next 30 

years? 

8. What has been most challenging to you, personally, in helping to defeat cancer in your 

role as a (researcher / physician / nurse / legislator / volunteer / Moffitt team member / 

patient / survivor / caregiver / board member / healthcare advocate / other). 

9. What are the key resources we need to move the cancer center into the next 30 years? 

10. Why are those resources (or a particular resource) so essential? 

11. What ways do you see for us to share the Moffitt Cancer Center vision with the entire 

community and to obtain the broad-based buy-in so essential to achieve the necessary 

growth and expansion of our facilities and the resources needed for scientific research? 

12. You are familiar with the cancer center’s “Courage” campaign. What does courage mean 

to you?  

13. How can everyone convey courage in their commitment to the MISSION: To contribute 

to the prevention and cure of cancer and to line up with the VISION: To transform cancer 

care through service, science and partnership? 

14. Do you think it’s valuable / helpful to pause at points like this 30
th

 anniversary and reflect 

on where we’ve been/where we are headed? If so, why? 

15. Is there anything else you would like to discuss that is important to you? 

 

It took two months to complete all of our interviews for the project. 

 

 

 

 



PLANNING 

The strategic communications team met regularly to plan the 30
th

 anniversary celebration and 

collateral. Scheduling and travel had to be made by our team for all the informational interviews 

that were completed for the magazine and video.  

Our team also had to develop a timeline of Moffitt’s 30 years that covered the big events in the 

institution’s history. The timeline created is on the next page. It was utilized throughout our 30
th

 

anniversary elements, including the microsite and décor for events.  

  



30 Year Timeline  

 



IMPLEMENTATION 

30
th

 Anniversary Video 

Our team utilized the interviews to create a 13 minute video highlighting the history of Moffitt. 

The video was exclusively for live events, social media and the anniversary microsite. We did 

upload the video to YouTube in 2017 for easy viewing and sharing with our audience. You can 

view it here. 

 

  

https://www.youtube.com/watch?v=CQYS1aTuQEU
https://www.youtube.com/watch?v=CQYS1aTuQEU


30 Years of Courage Micro Website 

Knowing we had numerous video interviews with those involved with Moffitt’s success, our 

team developed a micro website featuring the photos, videos and historical information we 

uncovered during our research phase of the campaign. The site features a timeline of Moffitt’s 

history and profiles/videos with 28 Moffitt advocates. And our team is adding videos and content 

continually. 

This is a screen grab of a portion of the website. Each photo pulls up a story box with 

information and video interviews highlighting their Moffitt story. To see the full site, visit 

moffittcourage.org/30-years/. 

 

 

 

 

 

 

 

http://moffittcourage.org/30-years/
http://moffittcourage.org/30-years/
http://moffittcourage.org/30-years/


EVALUATION 

Much of the evaluation was listed in the two page summary, but here are some additional figures 

from social media that speak to the reach of our video elements. 

 

Social Media Promotion 

Our team also produced a fun 30
th

 anniversary promotional video utilizing Moffitt employees. 

We formed a “human 30” on our front lawn. The video was posted on 10/17. 

 

 

https://business.facebook.com/MoffittCancerCenter/videos/10154602313102509/
https://business.facebook.com/MoffittCancerCenter/videos/10154602313102509/
https://business.facebook.com/MoffittCancerCenter/videos/10154602313102509/


On the day of Moffitt’s 30
th

 anniversary, we premiered our special 13 minute feature video on 

social media and saw impressive numbers. 

 

 

 

 

 

 

 

https://business.facebook.com/MoffittCancerCenter/videos/10154670870722509/
https://business.facebook.com/MoffittCancerCenter/videos/10154670870722509/
https://business.facebook.com/MoffittCancerCenter/videos/10154670870722509/
https://business.facebook.com/MoffittCancerCenter/videos/10154670870722509/


Budget / Costs 

Travel           $3,469  

Miscellaneous           $   289 

TOTAL          $3,758 


