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RESEARCH:     The St. Lucie County Sheriff’s Office utilizes social media for a wide variety of uses. This includes 

crime alerts, arrest announcements, solicitation of tips from the public and to tell the story of the more than 700 heroes 

that work daily to keep the community safe. Platforms used by the agency include Facebook (25,786 followers), 

Twitter (4,047 followers) and Instagram (486 followers). Average reach of Facebook posts exceed 12,000 organic 

views and 400 “likes”. 

PLANNING:     It is the goal of the agency to use social media to communicate to the community, the media and 

others interested in the great work performed by employees. The objective is to post at least one story each day. 

Information from across the agency is forwarded to the Public Information Officer who then shares it with the media 

and public via the social media platforms. A viral post is not something that’s planned. It’s organic, it just happens. 

Social media posts are growing in the frequency of use as well as their ability to be seen across the globe. A post that 

is shared by one or two influential opinion makers, or a national media outlet could potentially be seen by millions. 

This was the case for the St. Lucie County Sheriff’s Office when a June 7, 2016 post about a puppy named Puddles 

was shared on the agency’s Facebook page.  

IMPLEMENTATION:    On June 7, two deputies were attempting to serve an eviction on a property when they 

heard the strained yelps of a dog. They investigated the surrounding area and found an open septic tank, filled with 

sewage, and a puppy! The pooch was stretched out with his back feet in the bottom of the tank and front feet on the 

edge of the ground above him. He was wet, dirty and exhausted. The deputies called for animal control officers to 

assist, but in the meantime, used a catchpole to pull the puppy out of the septic tank. When they did, he collapsed from 

muscle fatigue and exhaustion. When animal control arrived, the deputies went door-to-door throughout the 

neighborhood inquiring for the owner with no success. One of the deputies took it upon himself to go to the shelter 

where the puppy was transported and assisted with giving him five baths to try and mitigate the sewage smell. He then 

asked animal control if he could adopt the pooch and named him “Puddles”.  

EVALUATION:     This story was forwarded to the PIO who then posted it on the agency’s Facebook page. Within 

10 days, more than 2.7 million people had viewed the story, 12,000 shared it on their Facebook page, 5,300 comments 

were posted on the original story and more than 65,000 people “liked” it. It was even picked up and shared nationally 

on the Weather Channel’s Facebook page as well as featured by Weather Channel Meteorologist Kait Parker on their 

website. Coverage and exposure didn’t stop there, PETA liked and shared the story on their Facebook page and 



awarded the Sheriff’s Office with their “Compassionate Police Department” award and issued a national press release 

about the award on June 16. Additionally, Women’s World Magazine also heard about Puddles and published a full-

page story about him and his rescuers in their September 2016 issue. This exposure has been positive for the agency 

in many ways. It communicated to the public in general that our agency and its employees value all lives, even animals. 

It allowed for the agency to be recognized by national organizations which help build credibility among other 

stakeholders, and it showed our employees that even the smallest of actions can have a pronounced affect.  

BUDGET:     The cost of this was minimal due to the fact that a simple Facebook post is all that was necessary. Time 

expended by the Public Information Officer to gather the photos and speak with the deputies, post to social media, 

track the engagements and facilitate the resulting interviews by the Weather Channel, PETA and Women’s World 

equate to approximately 10 hours or $250. No other costs were incurred. 

 


